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Paper / Subjeet Code: 27421 / Advertising: Discipline Related Generic: Copy Writing

NogYz 2023 Y ' =
Duration: 2.5 Hours ( (}7‘};‘#"- dF Vlum bﬂD [Total Marks: 75]

=

NB: 1. Read the questions carefully before answering * - Fas
1. Figures to the right indicate thefull marks _ - A
3. Give example when necessary ; j

Q1. CASE STUDY: Multimedia Campuign ' Sl X
A. Having been in the Indian market for some time now, Nestle India plans to make a vegan
edition of Kitkar. With plant-based products becoming a fierm for miiny brands and produt 3
categories, Kitkat plans to enter the vegan chocolate market in India with a bang! The ) _«."
campaign focuses on benzfits of plant based products and the fact that your favourite Kjtli:at '

will retain the same classic taste. ' -

1. Prepare a creative brief for making an impavt on the @rget audience .~ 4
2. Suggest an appropriate message strutegy ' e 2
3. Create a print advertisemeat based on the creative brief (One ndm@i@mmt}. 4
4. Prepare a 30 sec story board for Television commercinl bused on fhe ereative
brief, S < e . 5
L . .
B. What started as an on-demand food delivery platform in India in 2014, Swiggy is well on
is way 1o becoming the preferred urban dweller's choice for camprebensive on-demand
delivery with Swiggy Instamart. The brand plans to make itself the one-stop-shop for gifting

| options on fastive occhsions.

Gifting thus being the main theme of the campaign.

5.

1. Prepare o creative brief for making an impact on the target audieace. 4

2. Sugeest an approprinle messape steategy 2
4

3, Create a print advertisement based on the creative brief (One advertisement)

4. Prepare o 30 sec story bourd for Television commercial based on the creative
brief. s
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Paper / Subject Code: 27424 / Advertising: 2) Brand Building

' :I-u ‘ — .._-\'
[Time: 2%% hours] : 2 lmﬂﬁgﬂ '
Please check whether you have got fhe right guestion p_npar B __'_:: }-'Ji
NB: 1. Figurestothe right indicate full marks. & 8§ 5
2. Draw suitable diagrams wherever necessary - - & )
3. Dlustrate your answers with examples y ! >
Q1. (a) Explain the following concepts: - ?T’ &rﬂﬂ Ces i AL, '\
1. Unaided awareness "j B ) il e
2. Brand Association e - - % el
3. Composite Co- Branding 05 '9 - ( _‘;? @ .
4. Range Brand NOV, 02T b e R \ R
5. Corporate Image e

i . } I . 1 . i “"l"'.
=3 6. geﬂmclimnd ('UIHE. 7 MUO’?&QD' - &~
(b) Case Study: 8 T
Tibetan and Chinese quick- service restaurant (QSR) chain Wow! Momo has forayed into
fast smoving consumer goods sector with iis frozen momos: Inltially-the frozen momos &
will be available via Big Basket in 10 major cities of India, 3 8" H
On the basis of the above information answer the following: - ¥
L. What line extension strategy would you suggest? Justify. s o (3
2. Analyze the current brand personality of Wow! Momos using the brand personality scale.  (3)
- Who would you like to usc as a Brand Ambassador based on'the Brangd Personality and (3)

3. why? .
Q2. ; o, . i"}'
na What are the four brand identity perspectives : e 8
vb, State and briefly explain the various types of Brand-leverging strategies? (M
OR

e Whatis Brand revitalizing? Explain with example the ways in whigh revitalizingcan be ()
ﬁ : -d‘-m. : e . —
ol d. Describe the various practices that can be used for successful rétail branding. )]

Q3.
a. Explain various advaniages of building a strong brand image? (8)
b. How can CSR activitics be used for Brand Building? (7
/ OR
2 c. Explain various stages of growth and maturity of brands with a suitable example (%
d. What arc Brand Building Imperatives (7
Q4.
a. Explain the Brand Asset valuntor (BAV) with Power grid. (15)
OR
b, Elucidate Brand Building Blocks. (8)
¢ Write a note on Corporate Advertising (7)
39526 Page 1 of 4

A13637AEBCOBTDRZI9BCHIEASADA I AAD



Paper / Subject Code; 27428 f.ﬁ.:lverﬂ.\inT §) Diréct Marketing & E-Comunerce

[ 2 B ! - .":'
55 by $ ¢
['Time: 2 1/& hﬂl‘ﬂ"ﬂ]b : 4 [ Marks:75] .
Flcmcimkwhdh:rwu‘huwgutlhﬁngbtmimﬁpﬁ :,."- v
NB: 1. Figures to the rightindicate full marks. ¢ B o !
2. Dmw suitable diagrams wiirever neanany P> oV £V
3. lustrate your answers with examples. . R
4, Use ufsimpl% l:almlu.tnf in niimnrﬂ & & o
Case Study q‘f ' 5 o i _,-;-'" s -
Prepare & Direct M:trlg:ﬁn: plan. I;nr ll:l!' nml' the ﬁ:tlhwlng 2 = .{"5" a5
& Dining Table. . 5 , o g 3
OR & o ‘r s " " h ﬂ & &
= b. Momos Caﬁ. ; o j* J &' G L :

KﬁPmsmmiEEﬂmhclwmmpﬂmﬁ os sm i: C
prsieorn o Nowy RO2S
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q: c-:umm \rnhanMr Fammdu-sonﬁu !i'omj:e fntiuwm,g gwm:{{]: (15)
- A 2 S
-— : “r.rﬁuﬁs iqmu _:‘m ﬁm T 2014 ] 2015, ] 2016
R 1 Commussion Paid - ACL000 & - Q1 2 IW E.Z.lli? 4,000
i) .- | Discount =] 900051 2,000~ 6,500 3,200 2,300 E
: . Referrals 8,000 | 3,000 7,300 1,300 [ 3400 | 6,000
) Telemacketilg | %000 | 4000 | 8100 |~ 2,600 ~I" 4600 | 8.000
- fDirect Revionue | 26,000 | 5,000 |~ 4,600 | 1450."] 5,100 | 1,000
S & Sales o | 1,00, mﬂ_‘ 1,05,555 7 | s&,snﬁ' ;Lm,go 3,22.346 | 5,55.555
i v Nutu.l ﬁmmmnupm & 3 nunonnmm:mummm
_h. M - =%y A . GR :
2 [ Smmmn:@ reasons for the growth of direct mnrketmgih today's scenario. (08)
¥ d. Asa wuﬁsuu mam@.*r of your Bollege, how will }*ﬂﬂ initiate a web design and development.  (07)
' Q&‘ hm:r the I'dﬂuwing wﬁ ¥
a. Bring out dlff’&rcut puym’ﬁut ﬁj"‘lﬂ'ﬁﬂ in the B—&wnm industry. (08)
b: 'Explmn virious 1un15 pf IMC l.L] by direct marketers. (07}
- - .;(_" i DR
o e Whiat are the uﬁam and limitations of E-commerce. (08)
d. E.s:pl:m the teim pay'mtmt gﬂumy, Hustrate the process of payment pateway with a suitable (67)
mm',:h. o
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h;erx Subject Code: 27429 / Advertising: 7) Consumer Behaviour
TIBrmmc
% Sem  Nov, 224 Ly

l}ﬂrlﬂﬂn:-lmﬂﬂﬂht 11“‘[““““’:?5
v L
Note:- All Questions are compulsory, ( U?? =, O-F M’Jaﬂb a)

Draw Disgrams and give examples wherever necessary.
Figures to the right indicate full marks.

Q1. Read the following and answer the questions given befow. :
Mr. Satish is working as a financial head, He is planning to pet married soon to Ms. Rajni
who also is an 1.7, professianal. :
A. Currently in which Stage are both these people and are £oing to move 1o which stage?
Explain their needs in both the stagos, : : , 5
B. What according to you will be their new consumer needs and how as a marketer will you
use persuasion to help them dacide? ‘ 5
C. What are the various stages in the Family Life Cycle? Explain each stge in brief 5
8
7

Q2. A Explain the six basic characteristics of Social Class,

|
Q2. B What are the stages in consumer decision making? Explain in brief

ORrR !
Q2. C Giving suitable examples explain the central and peripheral foute to persuasion used
by advertisers, - ' 8
Q2. D What are thumnﬁm?ﬂuwatelhcynraumd? J 7
Q3. A Explain the 3 factors that affect the communication process. What is the impertance of
credibility in the process of communication? 8
Q3. B What is the role of media in creating stereotypes? 7
OR - .
Q3. C Explain how the coneept of clagsical conditioning can be useful to maketors, 8
Q3.1 Explain Trait theory in detail. 7

Q4. A. What is meant by opinion leadership? Explain the reasons why opinion leaders have
grown in the recent years & the reasons why people become opinion leaders, 15
OR
Q4. B What are the Indian Core Values? How have they changed with time? Justify your
answer by giving examples from advertisements which represent these values, 15

Q5. Write short notes on any 3 15
1. Adoption Process .
2. Subliminal Perception
3. Reference group appeals
4.
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per / Subject Code: 27422 / Advertising: Discipline Related Generic: Advertising & Marketing Research

THBAMMS .

Time: 2.5 HRS 05 Sem ( NoY; 24 ﬂ'l/?ml MAR]{S-& 75

Uny.oF quﬂw)
N.B.: L. Read the ions carefully before answeéring
2. Figures to the right indicate the full marks
3. Give example when necessary ;
4. Caleulators are allowed g

L. (2) Big news, a 24- hour news channel, wishes to launch a new s:mmmg Service gcross

India. The OTT platform would showease a wide variety of content for viewers of different
Age groups. As a researcher sugpest an appropriate research design, research technique

sampling method 1o facilitare their plan.

(b) Compute Mean, Median, Mods and Range for the fallowing data. A

20,23,25,35,40,40,42,50,80,

(€) Design a questionnaire to find out the reaction of the youth towards controversial

advertising.

(d) “Excessive TV watching leads to obesity among children™. Write a rl.-.p_n:t'anal ;mn; _

the validity of the statement. "
2. Answer the Following: : 5
(2) Discuss the various methods of tonducting product research.
(b) Write a note on the importance of literature review. :
_ OR |
- (¢) Explain the advantages and disadvantages of Focns Group discussion,

(d) Discuss the nature and scope of marketing research in India.

3. Answer the Following:
(a) Explain the various methods of conducting copy research,
(b)Write a note on pricing ressarch.
OR

(e)Discuss the types and the significance of secondary data in mmiwtiug reseurch.

Lo

(d)Mention the guidelines for designing a good questiopnaire.

4 Answer the Following:
(a) Discuss projective techniques in detail.
(b)Write a note on probability sampling.
OR
(€) Discuss various printand broadénst pretesting methads,
(d) Expluin different physiological rating scales used im advertising research.

5. Explain Any3 of the following.
(8} Hypothesis.

(b} Survey method.

(¢) Research desian.

(d) Concept testing.

() Measurement scales
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