Eniversity of AMumbai

[_ Diaym mnd Dates

I Tuesday, 16 April, 2024
e

| Tuesay, 23 Apeil, 2024

30 pomy (e 05 D0 pan.

Jourmalism: Discipline Helated Genenc:
Dhigginnl Methin

i““"" a2 A 24 0250 pits. 150800 k. | B88AL ;mmm: Discipline Relatod Genesic: Digital
!'I'Jc_tl.nr.!flnf, 24 April, 2024 02,30 pam. to 0500 pms | 55322 'i?ﬁ';:mm“w“ Tt :
Wednesday, 24 Apeil, 2024 02:30 pan. w0800 pan. | 8833z | ) Adwerimlon: mma Specito M‘
"Thutsdiny, 25 April 2024 02,30 ;..m. o DS.00 pm. | 55323 |Joumalism: 3) Lifestyle dowrmalism

:I‘hurldur. 25 April, 2024 0230 pm. to 05,00 pan. 55330 |Advertising: 2 Brand Munagement

Friday, 20 April. 2024 0230 pm 10 05,00 pn | 55324 Llounsalism: 3} Photo and Travel Journalisn
{riday, 26 April, 2624 0230 pri 10 05.00 pum | 55333 |Advertising: 3) Media Manning & Buying |
I_I'n_rmh;‘.ﬂ April, 2024 2 pm 0500 pm | 55335 Llounnkism: 4} Magazine Journabism .
Maonday, 29 hprﬂ_ﬁﬂ’ﬂ (.00 pom. to US040 o, SEIAS | Advertiving: 4) Advertising & Sales Frotiotion .
'I‘urutlg,y 30 Agiril, 2024 U230 pun. (o 05,00 p.m. BRA2S  Loumalism: 5 Sperts Journalism 1'
Tuesdny, 30 April, 2024 0130 pm th05.00pm | 55336 Advertising: 5) Rursd Mavkenng % Mm-u:m i
Thursdiy, I May, 004 D230 pom. en 05,00 _ SB32T  Jeurnaliem, 6) Crime nepm; ]
Thursdny, 2 May, 3034 02,00 pirm. tb 05.00 pom. S513T | Advertising &) Hetsiling & Merchandising
Fridsy, 3 May, 2024 0230 pam. o 65,00 pm. | 55328 |Jowmuliss: 7) Fuke News and Fact Checking
Friday. 3 May, 2024 G20 e o 0500 p.m. 553038 ':;ﬂ:::;::‘ ) Entertainmant & Modia
Wednesday, 8 May; 2024 02,30 o to 0500 pom. | 55329 Lourmalism: 8 Television Jourmalism
Wednesday, B May, ;H 02.30 p.m. 10 0500 pm. | 55399 Advertising: 8] Telovisien Program Prodication

Muimbai - 400 098
27" March, 2024,

I-13

Joiaundale

D, Pogjn’ Rousndile
Dvrectnr

Honr of s nations & Evalustion

T e ey WL T



Paper / Subject Code: 55331 / Advertising: Discipline Related Generic: Digital I\f_[eﬂiﬂ

TIME: - 2 ' Hours : Total M.arlu -15

1 NOTE: - 1) All the question are r..umpu[snry suhja:t to internal choice
2) Figures to the right indicate full marks

Q1) Case Study:

workplace communications platform. They reached out to a Digital

launch a organic social and search strategy for their digital marketing campmgn.
The client hadhwhmd awareness and didn’t have a engagements with their consumers in their
marketing campaigns before. The company desired to build user demand with a social and search
advertising strategy. Th:y deqlred a full-funn ::1 mrltcg]r argeting leads at tvﬁr}r stage of the —
buying process. & . - < [15}

Based en lheﬂluﬁ-t@ answer the following guestions: .
a) Asa dig%’m:h:mr enlmerate thc key advm-nsmg nbjm for promioting this.

~ (5)
b) Creute -campaign ﬁ:rpmmutmg the brand. ) ¢’ (8B =
c) How.ﬁndd]muuse Instagram as a platform for promotion of the brand'? N
QZ} a) Discliss Illﬂﬁ‘unmgcs nm:l Pnnctples of D:glml Medla bncﬂy’? A (8)
QI} b) Exptmu Qn,l'a@ Dptmnzatmn in {ﬁnnlﬂl to. SEE ts ¢ (M
AR - OR" &
Q2) ¢) Dlscnh SEM mtrwf as an;mpurtant aspect of Dlgatnl Media. o] (8)
Q2) d Bn:ﬂ}-aghb Web anilytics. 2 PR “m
Q3) a) E-mail @mung enham:m berter Reach in I]ugltal Mudm Cumpug:ns C ammmi (8)
Qﬂ} b) H@hgin the importance aanntam Writing in D@M-Medla s (7)
OR
Q3 c} Fxplam Arf'hnlr. Maq;cung and its purp-nseum Digital Media, - (8)
~ Qj} d) I}Isn._lss Social ml:ﬂla amf:mcs with referénce to Wch .F*.r1:3]},|'1tn::\~5;r (7)
Q4) a) Explam Goug“h: Aﬁwmds and what are thr.}' uaed for? -~ (8)
Q4) b) Dlscus;_u-{.‘ybu Ethi¢? Explainin brict, %3 R (7
Q4)¢) F.:'tp!ain Email marketing with h:lp of its key concepts. (8)
Q4 d] E:-:ptam Programmati¢ Markclmg 'trneﬂ}f v (7
Q5 Wntu Short Notes {Mttmpt any 3) \ (15)
) Traditional Vs Digital Media.
2) SEO. :
3) CRABS in Email !\-‘Izlrleu:;u:;‘=
4) Blogs.

5) Di g:T.nl Security. -
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Total Marks:-75 .:

NOTE: - 1) Al! the question are compulsory subjeet to mterunl choice
2) Figures to the right indicate full marks :

Q1) Case Study: .

Amamica is an Al- -powered wmkplaﬁe ﬂmmmm:ﬁhnns platform. They reached outto a Dlgﬁa!
Media agency to launch a organicsocial and s trategy for their digital nmrkehng campaign.
The client had low brand awareness and didn’t hfve a engagements with their consumers in their

marketing campaigns before, The company desjfed to build user demand witly a social and search
advertising strategy. They desired a full-funyfel mtegy. targeting lcndr ut every stage of the -

buying process. (15}
Based on the above case answer the follo
a) Asa digital marketer enumerate | ubjecuw:s for pmmaung thm
campaign. W - {5)
b) Create a Facebook mmpmgn fiar gr ¢ (5) -
t) How would you use lnsm:gmm a platﬁmn for pmmutmn of the I:u'am:lJr ' (5)
02) a) D:scuss the advantagﬂi and Princ les of Digital Medja brmﬂy'? 3 (8y
) h]Expliim UnPa,gi:OptimuzammméamexttuSEG 3 Ny (%
| " OR L p y |
Q2)¢) DIECHSS SEM i in ‘nnt:l' as an Jmpartnnt mpect of Dl,g:tal Medin.: ) : (8)-
Q2) d) anﬂy exptam Weh nnalytms o d — ! )

Q3) a) E-mail rnurketmg enhances br:ﬁct Reach in D:g:ml Mcdia Campmgns. Comment. (8)

Q3)b) nghh ght the nnmmmoc ﬂf'CﬂIIEEm Wntmg inDj g:tnl Mcdm (%3 (7)
- » - OR , 52l
Q3)¢) Explain Affiliate Magkming and.'im purposein Digital Mﬂdin. | (8)
©3) d) Discuss Social media analytics with reference to Web Analytics ™
Q4) a) Explain Goéglc Adwurd; and whttt'-ﬁm they uﬁl:d -Fnr? -~ (8) B
Q-l] b) Dmcusg Cyb.-:r Ethrcs" Explain'i in bncf - L _ (M
DR \

Q 4)¢) Fxptam Emml mnrk:ting with !'n:[p oF its key mmts. (8)
Q4) d] Explam ngmmmam Markﬁnngbneﬂy . _' (7)
Q5) Wnte Shart Notes (Attempt ny 3) (15)

1) Traditional Vs Digital Mcdla

2) SEO. _

3) CRABS in Email Mnrkcnu,g.

4) Blogs. |

3) Digltnl Sccunty g
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Code: 55332/ ﬁherﬂning: Discipline Specific Electives: 1) Iﬁdvertlsil'ng in Contemporary Societ

Al

[Time: 2%5 hours] $ : | - | Marks:75] ;

Please check whether you have got the right question paper, :
NB: I Figures to the right indicaté full marks:
2. Hlustrate your answers with saxamptes

L k - - -

Q. An Indian 01‘3“1"‘ Shampoo brind and RamatiunaLCcntm pl,m s
bm operations in the global market. Your Advertising agmny &N

hl'géi] out a campmgn slmiegg Far them. X o

ﬁ’mny one pmauct*semm = A
Wﬁmtm:y 2 countries from'the group of :I'.‘Funtrlﬁ given bcluw X
: cllust!n countries cannot be from the same group. '

p 2 MUK Francs, 'Gcrmany
, China, Brazil, South Kom by

actc wﬂl y-uu kwp in mmd wh'lc dcvulopi'ng the a&wmm;_
fc ﬂw‘two cmmtm:s seleue;i?

‘ -

-y

(il'. a_'

~ ORLrOVETS aiadve:msmg‘? Elaborate with emmp!es 8
b E representation af senior ciuzens in ad.vmtmemants with 7
% . ¥ ff~
X e - UR_ ) ( I--._'
(. m:csofadwrtwng" ; - 8

,grf liberalization in relation to cutient financial 7
d its mﬁl on Mcﬂia & Enterrlﬂlﬁment indus‘mu

e sq:l'n uf ad?egﬂsmnmts m,repmmtauun of women & their 8
! mmm{:{j
Aot created for cl'u[dnm pram{:ute mlhaahh}r eating habits’, 7
1 this. stmemm and explain with the help of examples.
r. A =" OR
C. fe - have changed the way content is created for 8
sements Elabomte this statement with examples.

ﬁ lmpacl of culture on advertising. State the measures that 7

ﬁlﬂ@%ﬁ taken care of whﬂe creating crogs-cultural content for
advertisements?
:‘? 1‘:':‘
' .f:."l' '
- 52468 et - Page 1 of 4
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Paper / Subject Code: 55332 / Advertising: Discipline Specific

4.
. a. Create a Social Markeling Cﬂm;mgu ﬁi;m NGO oa \'uttr Amluum }.5."
. Drive. A K. _ r N :
. DR’ . " o R
b Design a Social Media Marketing &npaign for Mediq Lrteru:y 12 &
Initiative to curb nﬂ!:mfumwtlouf diﬂnfnrmﬁﬂun 1o be prumamﬁ on S
Internet 4 )

]

; 3 . 7y - SO
Q5. Short Notes (Any 3 out of 5) X s 7 o - T
a) Influencer Marketing i P )

b) LPG Model ' A
¢) Pnpu!ar Lh.lltuﬂ: & Advm'u:sing i ~; ¥
d) Political Ad-.rmmmg A 2 oA i -
Wy = & f —
-c}thalimgns in Imernan onal hdvzrtmg o AV e
- i = - ) N -
&~ i
':, A o Al P : A
-"? ™ — -~ . r
hﬁ‘: : =
.-I. v v LY < — %
’ A : _-"
-: - K = -J,. \ .l
O A . —_ © A
. C 93 A -
A _ g Y -
) S X )
’_:' z :- & "‘;I
> f \ AT
& F : I_'\'r e
L ) " [
" v _-.,.\ .
% N
L - r'...-
Y 3
AN 2 P
o g
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vaper Fauhyect Codes 35333 7 Advertismg: 2) Brand Managemoent

[Time: 27 hours| | Marks:75]

Please check whether you have got Hhe sight question paper.
- QI s compulsory,

- Q210 Q8 have options within questions.

- Draw suitable dingrams wherever nevessary.

- Mustrate your answers with exaniples.

. Vigures to the right indicate full marks.

/

Q1. Case Study

Top dowry brand Amul upped its presence in the mitai (teaditional sweets) market m India. Amul's Mid
portfolio includes iters like Khoa, Ras Malai, Gulab Jamun, Kaju Katli, Rosogolla, Peda, ete. The lntest additic
include products like *sugar and kactose-free Peda’, among others. Amul makes in roads into this segment

mercasing the shelf lit‘n-ntig,;pmdum with modificd atmosphere packing (MAP) - technology that increases
shell life of the produsts, This step not only cnsures product longevity but also boosts aecessibility a
Shvenience for consumens Overall, Amul's eflorts 1o delve deeper into the mithai segment are poised to make (
“Taste of India® cven swe consumers nalionwide, "

Answer the Tollowing ~ .
What is the brand pesitioning? On what basis of brand positioning Amul has used for Amul's Mithai
i Portfolin? USSR 0
b As a part of the Be nd mana gemunt team, sugpest any four Integrated Marketing Compunication
©{IMC) tools for Amal™s Mithai | (o
Q2. Answer thie folloy -
L Distinguish bet bmnd v/s Product. (0
b, State various integrated Marketing Communication (IMC) available for managmg brand. o
- OR
¢ Explain te Bend Vatue Chain with suitable example. (0
d.  Whatigh ' hon. State the advantages of global branding. (
Q3. Answer the following - .
@ Explun varons elallenges faced by brand maniger for personalised marketing with exniplos, (0
A What is Co-banding? State its advantages. : (o
= e OR .
¢ What arc loyalty progsur mes’! Explain ways to enhance the value of loyalty programs. (0
d.  State the va rees of brund equity. . (07
Q4, Answer the following = =
& Dxplain Brand pessonality (B1G five) with suitablg examples. (0
b, State the benefits of brand partnerships, ' (07
- ' ' OR .
c.  What is brand repesitioning? State the reasons of its océnrrence. (08
Desaribe green ng. How sustainability has taken the space for nianaging brand through green
d. § ; s fagach =
m&*&‘.ﬂng. ivern s - _ ({I‘?
Q5. Write Short Notes on (Any THRE (15
o Bndmaowm o _
b - Slogan, =
¢ Every Day Low Price (EDLP).
4. Brand audit. 2
e Brand ambassador. ¢+ '

53931 5 Page 1 0f 3
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Q.1

Paper / Subject Code: 55334 / Advertising: 3) Media Planning & Buying

q)'\

(2.5 Hours)

1. Read the questions carefully before answui‘ng
2. Figures 1o the right indicate the full marh

3. Give example when necessary -

4. Calculator is allowed
Answer the following

[Total Marks: 78]

A Create a Media Plan for the Ruhanm: Jio {clncummuhmntmn company. The aﬂu.dui: willfast two
months. The advertisements are in nnlnur The budget for the pnmmmpmgnm three croves

(30000000), A
Size:

Magazine: Single and/ or duuhlqspn:ad

Newspaper: Half page

x
N

LW

Use rate card given hcl-;}w _ o .
Dallies “|'Readership | Rates |‘Magazine - Rﬁ:dﬂmhjp 'Ratc ( Full
..._ 000’s > | (insq. < 1 000 page) _
A - 2N cm) 2 colour:
The Times of India 15904 4476 | India Today (W) [ 8151 650000
H[J;r.hmnn ujnﬁ | 10904 270 Kumudam tTnnulJ 910 jgﬁﬂﬂ'ﬂ
i ° | {w} ey 3 -
" | Business standard : . 1870~ 1536 3 Ananda-Vikatan _ 890 . B ZZQ*U,QD-
A v & e amﬂ) W) : N
The Economic Times | 3150 {2300 | Business India (F) | 988 570,000
Lokmat Times 19282-- | 2980 | Forbes India (F) - | 670 800,000
(Marathi) . AN N _ ™
Vijay Karnataka 1790 390 Vanitha Malayalam | 8250 246000
(Kanpada) ~ _ (W) 5 ~
T [ MulayalaManorama | 1760 . | 1080 | Mathrubluni (W) 820 240,700
| (Malayalam) S | kN -
Mathrublumi 1240 890 Dim;rwi' (M) 3210 256000
(Malayalam ) .~ = .
| Ddinik Jagran - J3673 1650 Nmonnl Gmgrnph:r: 1715 323000
(Hindi) ~ ' i (M) |
| Amar Uiala (Hi mii} &1 43775 o0 | 1072 Y Grih Shuhh:i (Hindi) | 2783 155000
: (M) ;
Rate: Qmmmshcuquaisd;ﬂﬂsmm.{ﬂim[h): lﬁun{w]
Q2 Answer the Fnlhmwﬁig S
Attempt any one between 2a.1 and 23.2 along with: 'J.h
Jie. [Alierttptmthcr Ea.1 OR 2a.2 fnrﬂ marks‘lﬂndz b. for 7 marks]
A 205 hnswer e followlngs
Meﬂhl'ﬂmn}'h 57 %, Frequency = '?TPC 5, 70,000, AEC = 59,000
Media 2: Reach = 66%, Frequency = 7, TPC =4, 95,000, AEC = 58,000
“Find the % TA, GRP and CPRP for Media 1 and Media 2
V52397 3 Q' Page 1 of 4 e -



mmumdmmmdumduﬂmunmmm&hm and-ﬁ%ﬂﬂﬂpmpie
see an advertisement 7 times, The universe 15437 000.The total Cost Gfﬁﬂ?ﬂtlﬂm 98.000. Find
Reach%, GVT & CPT. : E: - >

o~ - >

B Find the average frequency of the advcruscmmt in tlw mngazine usmgthr. data gwt:n belmr V7
Readership: Magazine A=57,000, Magazine B=47,000 Magazine C=87,000 -

Duplication of Magazine A, with Magazine C= 6,000, =~ A ; -;.7 .
Duplication of Magazine B, with Magazine A= 6 ﬂt}ﬂi o ) - S
Duplication of Magazine C, with Magazine B= 5,500, ~ S 3" R
Insertion: Magazine A=5 Pqiagazmu B=7, Maguinc C=2 & J b

C msmmehrﬂmaﬁfﬂu&mp!annmgmmivmiﬂg. mmmmusmmumgmmmmn ._ 15

planning 2 3 Q > ) <
Q3 Answerthe followits e o Y S I “
A Explain \rnmusg;’mnﬂ for selecting rmdia whwlm = Ly -8
B Explain some key mgnual@n skiﬂnmmun] in tlm%‘ld ufmdu.hﬂmng: o —~ =y
0 e 4 _
C What is !hﬁsim Mix? Dﬁcuss Fuctg\t@_hﬁ"echm,hladm Mix Qﬁmsmn. 3 o - 8_
D nummmafnanc k £ s Q = T
- " e ¢ - e
S ) e o AT s Q
Q4 Anyi the fulkr;r*ms <l @, : =
A Explain Advantages & Dmmmgep“bfmwwmn as Adyertising Madiqm L S8
B .,Pm“ Mudﬁ ub.}cﬂwwand Mrga: u.nllﬁ'is 0 e & ST
€ Explain ﬂdnuus fal:lnm mmhrad m"ielgm.mm 'buymg furad%erumn,g "' c 3 g £2 8
D Key mmpmunm and features ¢ of Google Mlx _5‘ [} - rol, 7
.Q-% Wi short natés ap any these of the follging: o 3" & 15
- a New Guusunﬁrﬂlassiﬁﬁmm Sy!t:m{ﬂﬂﬂﬂ} AT Ay
—~ b - qumnurx O - - 4
Q ¢ CPRP & “ O b E: Ed he =)
@ Advertising Nﬂwmilfﬂ | s ) < =
.,_f ¢ Influencer m.urkztuzg in mmmlme:lin bllj‘mg ~ o -
— — s :“I\‘ ¢ ..--N
: A Py “ S
e o ~Y =) ~ =, b
“-._MI =y - ..\1 = _~ X -
— ., r- & ": - ‘1
i S : L
_: e = AN .‘:‘x-h‘l "
= J _1\.:‘ _\":f \ . -:H' : .__:.-" ; ~
S = < = o Q
A5 R f > ::" = )
‘ 1___';\-, \ = : ‘;, 4 ﬂ_“ a-f'.
- ot I 4 - -d'-._ .._;:-‘ - N
.:-, ::‘: 8 -, < 3 : L
- — W . 1= . ."_\
- 3 : o X A S
- < & s
: O 3 Q' 3N
Q) - G e
52397 ey S Page 2 of 4
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~

NE:
1. Read the questions carefully before answering
2. Figures to the right indicate the fnll_mﬁrks

3. Give example when necessary

Q.1
o
Q2
3
.
04
Q5.

=" =

A

oMn =

=B W - B

" Paper/ Subjeét Code: 55336 / Adwrtisil"_: 5) Rural Maﬁeﬁng'& Advertising

2 ; n\ﬁ}#ﬂf - :

e

== (2.5 Hours) 3 -~ (Tatal Marks: 75]

=]

Answer the following 0 ) v : 15 7%
CASE STUDY 3 R > ‘o
Ower the last S0 years, Bisleri came to India expanded ifs business, grew bigger and
becume synonymous with water. Bisleri ewrrently has 122 operational plants, of which 13
are owtied by#hie company, and a distribution Over the last 50 years, Bisleri came to
India, expandsd its business, grew bigger and became synonymious with water. Bislen
intends to laupch Promotional campaign for Indfa's nural market. '
Answer the following question: A
a. Déscribe the promotion strategy that will be used to promote the Bisleri
; s ) ; .

. What are the challenges that will be faced by the Bislert while marketing in

' rural India
) OR

Discuss Emerging trends of Rurdl Marketing 3#t India. Give few examples of successful 15
Answer the following

Discuss key characteristiés of rural fiarketing v N 8
~ What is the Purpose of Rural Market Research? . = ~ 5l
- 3 OR- > ' =
Describe concepls and characteristics of Rural Economy ) 8
Explain Rural-Urban disparities und Policy-interventions =~ R 7
Answer the following ~ '
‘Discuss Distribution Strategies for Rural consumers with-examples 8
— Explain kev differences Between rural and urban consumers A 7
OR
Explain Factors affecting rural consumer behaviour 8
Discbss E-Choupal (TTC's Initiative) 7
Angwer the following _
Explain Segmientation, Targeting & Positioning for Rural Markets 8
Explain key componénts and characteristics of the rural environment 7
. ; : OR
Elaborate on the Pricing Strategics for Rursl Marketing with cxamples 8
Explain Challenges and Innovative measures for Rural marketing 7
Write short notes on any.three of the following:” 15

a) Agricultural marketing -

b) Rural media o

¢) Objettives of Rural Advertising

d} Key demographic factors that influence rural marketing
#) Importance of Branding, PacKaging and labeling for rural markets

52401 : Page 1 of 3



Paper / Subject Code: 55337 / Advertising: 6) Retailing & Merchandising

Q\A
P

[Time: 2% hours] . . * | Marks:75]
Please check whether you have pot the right question paper.
N.B: 1. QI is compulsory.
2. Q2 to Q5 have options within questions.
3. Draw suitable diagrams wherever RECESSAry.
4. Ilustrate your answers with examples.
3. Figures to the right indicate full- marks.

Q1. Case Study . : - o : X >
Before fast fushion became mainstream. the fashion ndustry - worked on stable schedules. Popular designe
exhibited their designs throiigh shows and trade fairs. The pmdimtion lead times were based o forecasts mads
season or even i year before the apparels hit the stores. The ¢lothes replacement cycles oo were long. Consume
gw clothing as an investment and spent c:urr._’:!‘ully on tl_u:ir clothes. As they became more fashion conscious, the
s a shift in the apparel industry which went on to become market driven rather than production driven. Tt
resulted in shorter market cyeles and mote fashion seasons, which led to the birth of fast fashion. The fast fashic
industry was based on the strategy of planned obsolescence; the clothes were designed to be replaced by ne
designs, which-in turn led to more consumption: The front ¢nd of Zara had to be nimble. Accordingly, the busine
model demanded similar agility in the up-stream of -the supply chain. To align with such a strategy, Za
manufachured its garments at its own factories in Spain besides outsourcing to neighboring Portugal, Moroccan, ar
Turkish factories. Again, contrary to the-competition, it resorted to “proximity sourcing™ using higﬁ-wage laby
rather thun sourcing from Asfan factories in a deliberate move to attain. responsiveness and speed. Such proximi
souraing ensured product vailability ut retuil oulets in less than 2 weeks. Proximity sourcing contributed to 60% c

Zara’s total sourcing: the balance was sourced from low wage factories based in lndia, China, and Bangladesh an
the South-American. o

Answer the following 3! ’ ' 3
How organized retail is playing a major rolé in customers buying behaviour thiut the big global brand
Zara highlighting. State the factors responsible for the growth of 'nrgﬂnimdfmail in India. (08
As a-Zara siore Mmanager, state your responsibility for managing a mid-sized store. (07

Q2. Answer the following W
y State various characteristics of a consumer buying behavior with reference to buying electronic

R - | , _. (08

b, Bring out the elements of modern sales promotion fechnique usc.-d by a retailer to promote in stores, w7
- OR |

C. Highliéht_lhf: roles and responsibilities of a mcfc]mndis:-r’rﬁnagcr for a departmental store. (08

d.  What is visual merchandising? State ifs objettives,

o7
53929 | = Page 1 of 4



Paper / Subject Code: 55337 / Advertising: 6) Rﬂnlﬁﬁg & Merchandising

3. Answer the following
a.  State the role of Information Technology: {IT} in retail busmess used by a rf:tmler
b.  Define merchandise display. State drﬂ'&mut methods of dlsplny
OR
¢.  What 15 non store merchandising? Statu d:ﬂbrmt iypcmf non-store r::tajllng
d. What is retail strategy? Expldin facl:urs mussdcmd fora mtaﬂ strategy. 3 -
Q4. Answer the following ] ) -
" with examples.
‘b State the advantages and d;g&a;ruumgqg '_uf 'e:-mtail'i_ng, y
X | ~OR | ol
¢.  Bring out various pricing strategies adnptud by .a retailer for running the store sﬁ&ﬁsﬁilly
d.  Explain various trcnds and innavation mnmdarad in this mntempumy society by retm!er
Q5. Write Short Notes on (Any THRE.E} '
a.  Functions of a rctmlar &
b. Matkn,lmg communi¢ation in retail business, _ :
Product positioning ! ; ¥ )

e

=3

e. Chain store retailing,

A
 ERRNREEREAERR RS

53929 ) . Page 2 of 4

‘Merchandise selection has a competitive uduaulage In view of tlus statement justify ynmnpn:ssmn '
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(08
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Paper / Subject Code: SS338 / Advertising: 7) Eneriainment & Media Marketing, =
’ ; £ [ A 3

.-'." - sl i -'-‘b
X . S i ;

w = B & F 2
[Time: 24 liﬁnrﬂ 2 . =¥ [wﬁl;:
thwmﬁwmmwﬂwmwm v & &
NB: L. Q! is compulsory. 5l — o
2 QRuwQs llwnp:hﬂswithrlnquntm < ; ,
3. Mthnﬂ:mwhwmnmngF o o e 4
:L Hlumt:}wrmmﬁmwm:piu. o Lo A > ~
5. Figures to mww&um & : _" & '_:*-.
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"I the biographical sports dram 'npm:l. ﬂmﬁnﬁ by hﬁmh Tiwssin :ﬂtﬁ, the film fnuum the jumoy of
former wrestler Mahavir Singh Phogat and his daughters, Geeta and Babita Phogat, as he triins them 1 become:
world-class wrestlers, Through this inspiring narrative, ha.ﬂ'ﬂwdﬁglﬁmmminmm
stercotypes, and lhepumﬁuf#u:!lmwhmwﬂk nph;mﬂng uud]enmn ‘Iffﬂ'l ﬂa puw:r&ﬂ mmullm‘g
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Answer the following: - e = - 5 . -

o meplaecmmt:“ﬂmmnmmlmum ﬁﬂhﬁyxﬁmﬂlnl&ﬂlmﬂmmmqnm:
ubove script. Provide reasons for your answer. -

b. " Promote the above film using the qug-‘ﬂnlunlm Hndw;rtﬂjn; tonli mui;,m Crm.?mu«tim,

AFP, OOH, Séoial mﬂa,_“ﬂvmtnqd-h&dh snsordhip. "3 e _ p ‘__ﬂﬂl
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Paper / Subject Code: 55338 / Advertising: 7) Entertainment & Media Mnrketlng_

h (Time: 24 hours] % [ Marks:78]
Please check whether you hm(e. got the right .;Iuﬁtmnwﬂ _' = :

Ql is mmpul&my

Q2 to Q5 have options within quﬁhm

Draw suitable diagrams wherever necessary..

TNlustrate your answers with examples. =
Figures to the right indicate full marks. -
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1. Case study

"In the biographical sports drama ‘Dangal,’ directed by Nitesh Tiwari i 1&16 ﬂm film fu!lnws the journey of
former wrestler Mahavir Singh Phogat and his daughters, Geeta and Babita Phggai, as he trains them 16 become.
world-class wrestlers. Through this msp;nng narrative, 'Dangal' shed light on gocietal norms, gender
stereotypes, and the pursuit of excellence ifi sports while mpnvnhng audlam with-its powtrﬁil utnrytelhng

.Iiasud on the synopsis- 2 ; s D o A
Answer the following: :,“;H_ ; ) 1:: -
a. Product placement: = ~Choose a product/service that guuld be aﬁv-.:rrtmed mm film Da:ngal hus:ed_nu the
above script. Provide reasons for your answer. (05)
b. Promote the above film using the latest Entertainment Mcdearketmg:ﬁnlx such ‘s Cross. Promotion, -
AFP, OOH, Social m, Event and Media sponsorship, 3 & - {lﬂ}
Q2. Answer lhejnw . , | :' 4
. Define entertainme marketing. Hahamb: on the t;?us of entertainment ﬁkﬂtlﬂg in datml X . (08)
b. Explamn need as 2 of entertamment marketing. 5 -, (07)
OR :
¢. "How:do brands m!umal role 1 u:l shnpmgm:smmar peu:ceptmns and detinnhs. and whn!. impact does
this have onth sty and purchasing pufteins?" . (08)
d. Discuss the marketi ics used for tt,lw:stun prugrmm:- tu mcmm . (07)
-, "h.
. Answer the fol E -~ { -
‘& Explain the advan -:,_ of mpenmtml ma:kclmgm:h apprupnau: emmpl:s - (08)
'b. What are Cnm motions? Explain with examples. - (07)
=, ; i OR ; -y
. Discuss the future tséslls in Telavision industry. ™ - . (08)
d: Explainniche ma -*-' with reference to Kids TV. ®: (07)
..Q-ﬂ. Answer thq.-l‘ lowi 3 o)
:‘: a. You Tube asa markes me tool for entertainment industry:. (08)
b. Elaborate on'the e of an Elcctronic Press Kit (EPK). _ i (07)
: c. What lsaﬁlm lt';_; ?ﬂﬂbomic. (08)
. d. Bxplain the types of Radio marketing. g (07)
5. Write Short Notes o (Any THREE) > “ (15)

a 7Ps nfMazkeLing. bar) —_ .
Q. Steps involved in ¢ s social media ¢ampaign.
Tratlers and teaserS s mrketing strategy. ¥
A dvearticer I'll.l.lldﬂﬂ ns (AFP). —



